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June Klein is CEQ of Technology & Marketing
‘ Veztws, Inc. and creator of Elactronic-Boardroom
|4 'IMV&"stmsses. She provides solutionsin consult-
L |ing, databases, networking, efucation, TV produc-
tion, and newdetters

June helps clients prosper from evoliing compai-
tive landscapes by developing game-changing ven-
twes and integrating next practices Her TMA
methodology and ratings sy gems were launched at
Oxford’s VakiesEducation Centre and published by University Press of
Amenca. As a British Ainvays Faceof Opportunity uinne, she is guest
chair of BA's global entregprenes marketing dscussion group. June is alse
director and advisor of Paythru Ltd. which enpowers engreprenaursworid-
wide wia integrated sawe mokle commere plaforms and custom me~
chant applications. June also has been presstad wath the Ambassadorsfor

Philanthropy's ‘Founders Leadership Award” and contributes to the dgital
philanthropist voice woriduida

I: Whatis the heart or the core of your message?

JK: The sth Estate Megatrend is a paralkl o fthe oppo rtundties first provided
by the internet in the early 'gos -- a sirgle person is empowered to create a
critical mass of voices and movemerds to revamp the status quo. MNow, the
ability of irdividuals, ertities ard goverrmnents that core out of nowhere
and create capital events, is deperdent on global accountabdity e help
owr IT, financial, educational, and government policy lewel clients prosper
from changing competitive landscapes. We formulate and execiute strategies
to develop and manage electronic ventures using T Vi Next Practices™ in-
clading TMW un-conferences, TMVi Think-DO Tanks, ard TMVi Capital
Events,

While researching ruy realtime Cybersscurity Integrator Dashboard and
global publications, I discovered that there is not a person, nor a busimess,
noy a government entity within a click o fthe Internet that is not affected by
cybersecurity, The question is not, “Who has been hacked?” b, “Is there
someore that knows with certainty that they have not been hacked?” With
mobile devices and clouds, the isswe is getting worse and & never going away.
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I believe we absolutely live in a good world. So, the good rews is you can min-
irmze the impact on yourself, your business, your go vernment and your “rext
irmo vation setup.” We cando this to gether by first assessing what & working
for you and rinimizing your risks, then impkemerting the TH Wi mindset and
next practies,

To grow Yo oo rpany expo nentially, let's bo th THINK and DO.

I: How and when did you deveb p this powerful platform?

JK: Everything I have to share can be condersed into 9 words: technob gy,
marketing, ventures, "inc.", electronic, boardroom, solutions and sth estate.
Digesting ho w they are blended together results in your own 215t centwry sux-
vival platform. Here's how the words came to be:

Earliey in my career at Citigroup ard JP Morgan Chase, I developed electronic
trading systerns conrected to exchanges in 120 countries, Wih trillons of
dollars passing through, no one could make a mistake and have it go urmo-
ticed. Yet, a new, non-stress tested technology could result in huge financial
and cornpetitive gains. So, I had to build, try and fix a unique methodology
that would enable me to manage change, complexity and risk. That & whenl
architected the four mam pillars that have consistently kd me to objective
solutions: Technology, Marketing, Ventures, "inc."

Az an IBM product marketing executive, I worked with expensive, profession-
al narmng frrs —so0 I knew that Technob gy & Marketing Ventures, Irc. did
not roll right off of your tongue. Howeer, it said m four words the core corr
petencies THMViuses to help our clients navigate theo ugh unchartered waters,

I was also part of the IEM -Merrill Lynch joint "venture' that developed the
original "Bloomberg" 'technob gy piloted with 'marketing’ custorer Merrill
and & now a$=z5billion'ina.'

Eloo mberg's integrated irformation and distribution channels were the foun-
dation that led to my registered trademark and servicernark Elkctronic-
Boardroorn THMVi® Solutions is registered for 6 lines of business network
corferencing, cornputer databases, management consulting, television pro-
duction, educati nal services, and multi-disciplinary rewsktters, 'Electronic
refersto the science dealing with deveb prent ard applicationof devices, sys-
terns ard flow. 'Boardroom’ depicts the advisory, policy level of thinking that,

ifyou get it right, everything else falls into place.
I launched my branded approach to Corporate Governance at Oxford's Irder-

national Social ValuesConfererce. This led to my sponsorship ofand collabo-
ration with the Oxdord Internet Irstitute's Research on the sth Estate.
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Ready, &m, Captivate!

I filled ;m the strategyexecution gapsofthe director's formal academic

research to move real world problems into sohations, THMViis the missing
link between thinking and doing. Exgo, THMVi Think-DO Tank™™,

I: What have you found are the most critical ingredients that make a mes-
sage rnagical?

JK: The message st be crafted to incorporates u the meentives of the
person giving ard person receiving the message and 2. proofofauthority
and custornized infrastracture needed to execute the message.

To pinpoint the magic, I would ask "How canI help the personovercome
the sturabling bl ck that is keeping thern fro m o ving forward right now?'
Thern, "What is the process that lets them get to their end gare?" Lastly,
"WWhat are the modificatis ns to the message that will meet their emo tional
and situational needs?

I: What & the best way you have found to put yowr message out to the
world and be heard?

JK: sth Estate Comnmnications enoo mpasses the entire spectrum of 4th
estate media inchding TV, radi, newsletter, video, and live irterviews.
This expand s into websites, oollaborative movemerdt sites, blogs, online
videos, online TV, Twittey, Facebo ok, Linked In, emerging social media,
new blended news sources not vald ated but tinely and not refited.

You need to have individual presence in all of these mediurs ard be able
to react iramediately and appropriately. Even Presidential hopeful Rom-
ney reco grized his need for accountability to this type ofmedia on a zo12
trip to the UK. He wasquoted as saying"it is the 4th estate media or what-
ever the other estate & that is cawsing rasdirectibn.” My collaborator and
research fellow at Oxdord Internet Institute has jointly coined and promot-
ed these dificult to explain communications entities as "the sth Estate'.

I: How has your message changed your life, and the lives o fo thers?

JK: Forty years old is the new zo. Ard 64 is rot the old 64. Baby Eoomers
have the greatest potential to create suocessful erdrepreneirial busiresses
with social purpose ard profit. There are 5 gererations in today's work-
force. To facilitate 247 global, freelarce, work-live dynamics, TMVi has
developed rodel envronments for wrban, suburban, and raltifardly
homes, We are also creating models for a tovnlowse and for a condo ser-
vice certer. Electrordc-Boardroom THM Wi® Solutions has the toolsets and
mentality to create win-win, peace-of-mind for all differertly focused age

groups.
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Your Cyber Secunity, June Klein,

I: How do youhope your message will irepire o thersin the future?
JK: I hope that you reco grizes

1. It is your choice whether the z1st cerdwry is one of disasters and near
extinctio n oy one in which you create a new era o feivilization.

2. With THMWi methodology, Electronic-Eoardroom THMVi® Solutions and
sth Estate Commmnications, you have the core tools to forge forward with
your own po sitive, accountabk mowemerd.

Make Yo ur Message Magical:

Passiorately believing in what you do complemented with ethics, work,
and humor is recessary. To be sufficent, wou need the right topic with a
value that mcreases over time. For example, the value of the Homeland
Secrity market in 2012 amounts to $206 bilion and is evolving globally.
$1 trillion hrying to straighten out illicit cyberspace activities = "zreatest
transfer of wealth m history." My Cybersecurity Integrator Dashboard and
University IP—Corporate Exchange can lelp you identify or grow an
inro vative technolo gy security defense sohation.

Cybersecurty ranges from cyber hygiene and iderntity to cybercrime and
warfare. Apply the TMViThink-Do method to Your Cyvber Security
erdeavors by asking: What technology & involved? If you are deplo ying
m-cormerce to reduce the risk of payment fraud using robile solutio re,
look at Paythru Ltd. because it corplies with PCI DSS: the top finance
industry sscurity stand ards. What market segroents is this unig uely
protecting? Crowd funding philanthro py dermocratizes giving but some
sites introduce risk via redirecting yowr payments wersus PaythruDonate
which stays within your trusted merchant's area. What ventures are in
place overtly ox by architectural design® How do we integrate these
answers ard pull it together as anine.’? Let's make it happen together and

DO a“TIMWVicapital everd.” hitpe fftmv.com/Cybersscurity
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