Want to be Go-To-Expert in your field, but don’t know how to make tangible progress?

In this Video...
How to Get them
to Choose You

By June Klein tmv.com/special

5th Estate Communications Megatrend Media Authority - Best Selling Author
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Time for tax-deduction
exchange, advocates say

Proposal would
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counsel for his wites firm. primary beneficlaries of the leases
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IN MY ... SHOULDER BAG
JUNE KLEIN
t's @ jumbie in there, bat the coateats of
IJun:: Klein's green canvas shoulder bag
have a collective purpose: her mobility.

Ms. Klein, X, is the osner and chief
executive of Technology & Marketing
Yentures Inc., a Manbattan management
corsulting firm with clients across the
country. [oe spur-of-the-moment travels, she
cames around the ingredients of an instant
office for use in hoted rooms, girpoet lounges
and even taxis. A peek inside her shoukder
bag reveals a leather-encased notepad, a
couple of Blank Moppy disks, a packet of
oolor-coded Post-[is, a mobile phooe, two
blank checks and a charge card for a New
York car service.

“I've got everything | could possibly
need,” she said

There’'s also a cosmetics pouch and a

SUNDAY, JANUARY 24, 1999

string of Mayporca
pearls for a bit of
glamor in the evening,
as well as a litde white
cube that tums out 1o
be a shrink-wrappad
T-shirt that she can
work out in. A plastic
kiock-ofl of 4 Swiss
Army kmh acts as an all- purpose tool, and
a tiny alam clock that says “[t's time to
wake up” gets ber out of bed if the hoted
operatoe forgets 1o call
Recemly, she camiad several chapters of

“Electronic-Boardroom Solutions.” a book
she was writing on technology aid
corporate goversance, and an assessment of
problems at a start-up company: Also inside:
laminated photos of ber hushand, a lawyer,
her two soas, and ber parcnts.
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At Directors Monthly we are privileged to receive a
number of books that authors and publishers believe will
be of interest to our readers. Those that deal exclusively
with management issues are shelved as reference and the
remainder are listed below, categorized by topic, as a ser-
vice to directors. The editor invites readers’ suggestions
of books they have found helpful in their board service,
as well as submissions of book reviews.

Audit & Finance

Mark Fadiman and June Klein, The Evolution of Trad-
ing: How Technology and Govemance are Chang-
ing Finance in the 21st Century. Electronic-Board-
room TMVI Press, 2004.

SOLD: June and Ira Kleln ape gathering support for the auction-lke mechanism they envislon

the defictt, because depreciatlon Congress. They are looking for ways
deducttons  are  “already scored  to balance the budget, and this isnt

In the defict calct oo o
cgmmisie 3t2rn Women In Business
Seventh Annual

But that repr
m:l.u'mamdmgt
Business Conference

president of the
Institute and author
Taxes—Big Thmel,
“If a firm In -
buys the depreciatio

As seen in
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HanowverDirect, Inc. Elects IT
and TV Board Members
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I'm Giving You a Short Cut
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Real Value from Authority

> How much would it be worth to your
business?

. Get guaranteed placement in media such as ABC,
NBC, CBS & Fox

. Be able to put those logos on their web sites (and
other social media sites)

. Remember authority influences buying decision
both online and offline

How to Get them to Choose You tmv.com/special



http://tmv.com/special

Because The beauty of this...

> |[t's easler to make money by getting
more out of the exposure you're already
getting, than going out and getting more
exposure

> We do the work to get you Into the media
once and you keep benefitting

> Who needs Authority most...?
All business people!

How to Get them to Choose You tmv.com/special
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Once you are a cited authority

> You become a guoted expert...use that
guote and authority In all your marketing

> You use the media logos stating “As
seen on” because you will be if you sign
up. This is something that your
competition does not have...

> You're perceived as a trusted authority

How to Get them to Choose You tmv.com/special
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You Get Guaranteed Placement
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Bonus: When You Act Now

> We even add the logos to your grofile picture for you!

NEWS

> +Access to dalily list of reporter queries indexed by subject and
publication. You can submit your response to meet a
reporter’'s deadline.

How to Get them to Choose You tmv.com/special
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Uses for Your Media Authority

. Your LinkedIn & Facebook profile
. Your website

. Your brochures

. 'Your business cards

. Your newsletter

How to Get them to Choose You tmv.com/special
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Not just any placement...

> You'll be included in a press release like this...

> As a “top recommended professional” in your area of
expertise with a quote!

kalb.com /story /299907 268 news

cliews & @2

WEATHER SPORTS VIDEO ARCHIVE LIFESTYLE MARKETPLACE

E3 Recommena SIGH] £ |w | ]e=] < |+ S0

TopRecommendedProfessional.com Announces Top Performers for the week of March
14, 2014.

Posted: Mar 17, 20708 513 AN ST
Lpcigbed: Mar 17, 20714 513 AN =57

TopRecorrirme o Frofessional corm a8 wehisie that aocepts norniness fiorm the hop professionats, worictalicse, 1S
plaeasec o announce the sefaectact o peformars fof he weel of Warch T4, 2074,

TRF recognhnizes June K. Klein as a top professional in Tech Mogul Wealth Manadgement Services.

"Tech Entreprenedrs YWwho Serially Sell ar IFO their Firms need structure, praocess & resadrces to navigate through
their wealth management chhanges, choices & contral ™

Discowver their complementary practice exercise with Bernstein Wealth Management by ermailing jklein@tmy. com
nowe with a day & time to meet.

How to Get them to Choose You tmv.com/special
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So, how else can people get this sort of recognition?

> Use a service like Top Recommended Professionals. But 2 problems :
. First, you have to be invited.
. It costs thousands and thousands of dollars.

> Other ways:

. Lots of businesses have spent Tens-of-Thousands of dollars hiring public
relations firms who take months to place their media citations with the
major networks.

. There are thousands of firms that are eager to provide this service to
you!

. But we guarantee placement in all 4 major networks within 10
business days and do it for a one-time fee of $2,500.

How to Get them to Choose You tmv.com/special
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Are the Citations Real?

> Citations appear on the media
networks website and are 100% legit

> We'll provide you with links so you
have proof should anyone ever
guestion you

June Klein | BB
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But walit!

What about saturation?

Why IS this NOT a problem? Not everyone knows about this, YOU do, Your edge, your
positioning, customized for your needs... your “special sauce,”

Recited inc

Who else will reprint your citation? e —

ViarkesesrsMed s com: TopReoomme nded Profe ssionst . com Annoemnces
Top Parfourmars Tor the weak of March 14, 20148,

Maybe some niche related press... e S ——
Bloomberg Businessweek
picked up my wealth management offer.
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e Errrepresmss Vo Sennaly Selloc ITO0 ther Furris Deed SIUcTIZE POOCELE & 3600 B30T 0O
Ea s e Tonh thes vealfimmngerres ctampes ~horxes & coceral

- Bt RS ST F N S e
USSRl BIce Sos RO TR A i

Ot 28 erChie ANl Berasi i Weak
¥ A e 1O st

Tl anccprwvcrn U ¢ eovsaliong

ccEre MEtp TRk eceriiTae 3 COFTE IOET € OCITIIMTE Sche T G5 £ ral - T Mt
Tarch-1 40013 SE1a
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Media citations...

> Media Is a conversion strategy

. More likely to get potential clients to choose you

. More likely to get more media, which means even
more exposure!

. This process is how my collaborator started and
went on to get featured on CNN, Wall Street
Journal, TV, Radio, Magazines, Speaker for Tony
Robbins and other conferences, even a best
selling book deal with Jack Canfield!

How to Get them to Choose You tmv.com/special
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- Your picture is not noticed in Linkedin’s 300
million professional business members so you
are not getting enough second level connections.
Therefore, linkedin rules do not enable you to
show up In customer, job or media targeted
searches for your area of expertise!

~ U Contracted to pay $1,000s in
fees/month to a PR firm and not
J placed in the 4 major networks?

/’f @(lzs
/4 & NEWS

m- ~ 5 FOX
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You Get Guaranteed Placement

Buy Now with
Creditcard

\VI

F ox tmv.com/buynowpaypal

jklein@tmv.com

$2,500 one time payment for a quick and affordable branding and positioniing
alternative: your gquote on network with screenshots & links,
logos on your pictures, permission for “as seen on” use.

How to Get them to Choose You tmv.com/special
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